The e-healthcare cybertsunami.
The trend toward the new healthcare e-consumer and e-patient shows no signs of slowing down. Embracing e-health is about more than merely launching a Web site or selling products online. Before you take the next steps in your e-strategy, get hip to the trends that are hitting the beach. Gone are the days when you could slap together a Web site that offers information about locations, hours, services, products, or doctors. The medium of the Internet is interactive. Patients want you to give them something to do.